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FRUTAROM

Disclaimer

This presentation incl udelsockiang nmsetna tse Hbakimgtstatemes, asf voa r
defined in the Securities Law - 1968, include forecast estimates or other information relating to future events or
circumstances whose occurrence is not certain and w
forward-looking statements can be identified, among others, by discussions of strategy, plans, objectives, goals,
future events or intentions. By their nature, forward-looking statements involve risk and uncertainty. Forward-

| ooking statements are not guarantees of future per-
operations, financial conditions and its development, including the realization of its strategy and goals, may be
materially different from those described or discussed in this presentation. Important factors that could cause the

actual results of the Companydés activity, financi al
and goals, to differ materially from those described in this presentation, include, among others: competition in

the markets in which the Company operates; changes
Companyo6s ability to introduce, produce and mar ket

Company to successfully identify and acquire complementary products and companies; the ability of the

Company to merge activities and/or companies that have been and/or will be acquired by it; the impact of certain
laws, regulations and standards, especially in the areas of the environment, intellectual property, tax, health and
safety; currency fluctuations; the Companyods abil it
Companyo6s ability to maintain access to raw materi a
employees. Subject to the requirements of the Tel Aviv Stock Exchange and/or the London Stock Exchange

and/or as required by applicable law, the Company does not intend to update any industry information or
forward-looking statements set out in this presentation nor undertakes to publish any future presentations. This
presentation should be read alongside the Companyds
may contain updates to industry information and forward looking statements made in this presentation.



FRUTAROM

Established 111933
Frutarom was one of the first
/naustrial companies in Israel.

In the early aays, Frutarom
produced essential olls,
concretes and absolutes from
aromaltic plants and flowers
cultivated on its own
plantations.



FRUTAROM

Who We Are

A Leading Global Flavors and Fine Ingredients House

A Global Company: sales in 120+ countries; 10,000+
customers

A Broad Product Portfolio: 20,000+ products; 4000+
raw materials

A Public Company: listing on London and Tel Aviv
Stock Exchanges (FRUT)

A Financial Success: revenues quadrupled since 2000;
EBITDA & Net Profit: more than times 7 since 2000;



FRUTAROM

FSI USA
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Frutarom Becoming Global

Frutarom has grown
dramatically organically and
via acquisitions.
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A Global Com
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FRUTAROM

Toward Accelerate Penetration to Growing Em
A Asia
U Building new modern, large capacity plant in China, with both flavors

and savory abilities
U Adding sales force in China, Indonesia, Philippines, Thailand

A Central & South America
U Fr ut a R&Dnaddsapplications centers in Mexico & Costa Rica
U Adding sales force
U Evaluating acquisition opportunities

A Africa-Fr ut a R&Dnaddsapplications center, local production ;
evaluating acquisitions
A East Europe

u Strengthening F r u t a R&Dnaddsapplications centers in Russia,
Ukraine, Kazakhstan

u Evaluating acquisitions and local production possibilities
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Already One of the 10 Leading Flavors Companies

Estimated Flavors Sales
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FRUTAROM

Frutaromos Strategy

Proven
Acquisition
Track Record

Above-Industry Margin
Organic Growth Expansion

A Continue successful strategy of combining rapid profitable
organic growth with strategic acquisitions

A Again double our revenue to reach $1bn within the next 4 years,
while continuously expanding margins

A Grow in all main geographies we operate, while accelerating
growth in Emerging Markets and North America and increasing
the sales out of Europe to over 50% of F r u t a reeemuess
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Central Fields of Activity

Flavors Fine Ingredients
70.9% of 2009 Sales 29 1% of 2009 Sales
R&D, manufacturing and R&D, manufacturing and
marketing marketing of specialty
of high quality, ingredients for:

- food

value added flavors _
- functional food

- pharma/nutraceutical

the food industry - flavor & fragrance

- personal care
industries

and food systems for
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Flavors Fine Ingredients

We share t heé

Passion for Taste & Health
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